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Ot a€ovec TNG cUUPOUAEUTLKNG UTTOOTNPLENG

e ERSopadec EmyelpnuatikoTnTaC 0 cuvepyaoia pe tnv So Kwadraat:
EVTOTILOMOC LOEWV KOl EPEVVNTLKWYV TIPOOCTIOOELWVY LLE TIPOOTITLKN)
aélomoinong.

e EEQTOUIKEUUEVEC OUUBOUAEVUTLKEC UTINPECLEC OE ATOUO | OUASEC ATIO TN
oUAANYN NS O€ac Ewg TNV idpuon TNC eMelpnonc.

e EEQTOUIKEUHEVN EVNUEPWON TWV OUAOWV 0€ BEUATO OXETIKA LE
KOLLVOTOMLOL KOl ETILXELPNUATIKOTNTAL.

e ‘Evtaén opadwv o dAAeC TpwToBOUALEC, OTTOU TTOPEXOVTAL TILO
g&eldlkeVUEVEC UTtNpeoiec kol xwpod: EMlvow, Mall otnv Ekkivnon,
Innovathens, ©EA KA.
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. KaBopioudg tou Business

: AVAAUGN VoYKWV

. Concept: : ,

: ' ' - XpnpoTtoSoTNoNng Kot

- Mpowov/Ynnpeoia : TIPOOTIAOELEC AVEVPEDNC
: - Target Group : emevéuTh

: - In house/Outsourcing



Enwdelovpevol Twv cUUBOUAEUTIKWY UTTNPECLWV




Enwdelovpevol Twv cupBouAsuTikwy umtnpectwy (2)
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H g€eAén twv opadwv

M 16puon emuxeipnong
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To emLoTNMOVLKO UTIORBaBpO: LEYAAN N TTAPOUCLA TWV
NAEKTPOAOYWV OTO OUVOAO TWV EMWPEAOVUEVWV
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39% €xouv akadNUAKO TtpoPiA

Ot L0ryTeC T aTopv moU UVBETOUY TG EmyeLpnpaTIkES Opadec
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Top€ac mapaywyne: peyain Baputnta TMNE
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NEEG ETUXELPNOELG LE TNV UTtooTNPLEN tThg MoKE EMI
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Ou 11 veoibpuBeioec emixelpnoelcg (2)
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/AOyolL Ttou KarmoLec opadec eykateAewpav

e Adbduvapia 6éopevonc otnv oAokAnpwon tng dtadkaoiag Kupiwe yLa
Blomoplotikouc Adyouc.

e [lpoBAnpatikn XNHUELQ TNG EMLXELPNUATLKAG opadac.
e AvenapKeLa XpNUATOOOTIKWY TTIOPWV.

e Adbduvauia dtapopdwonc BLWOLUOU ETILXELPNUATIKOU LOVTEAOU UE AVTATIOKPLON
aro tnv mAsvpa tn¢ {Ntnonc.
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Ta duvata onueia Twv opadwv

e ETMLOTNMOVLKO / TEXVOAOYLKO UTtOBaBpo

e Epeuvntikn eumeLlpio o S1eOvn Kat eBVIKA Epya
e Kowwviko kedpaAalo

e Brand name EMI

e AVTOYWVLOTLKO TTAEOVEKTNO O0TO €Ttinedo apolBwyv epevvnTwy o€ cUVOUACHO
e uPnAoU eTLITESOU EMLOTNUOVLKH KOTAPTLON
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Ot aduvaplec Twv opadwyv

e AuoKoAlo avayvwong TwV oVayKwyv TG ayopag
e ALOTOKTIKOTNTO OTNV €MAdN LE TOV TEAATN KOL TNV ayopd
e  TeXVOAOYLKOC VIETEPULVLOMOG

e ‘EMewpn yvwoewv o€ BEpata oTpATNYLIKAC KATOXUPWONC SIKOLWUATWY
SdlavontikAc wWbloktnoiog

XpNUatodoTIKEC SUOKOALEC
—  2TNV KATOXUPWON TIOTEVTWY
—  2TNV QVATTTUEN TIPWTOTUTIOU

— 2TnVv apxlkn ¢aocn SEoUELONG TOU 1 TWV ATOUWV YLat ThV oAokKARpwon tn¢ aong
(dpuonc NG emxelpnong Ewg Ta mpwta £0oda
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OL eukalplec

e EupUtepec TPwTOoBOoUALEC UTTOOTAPLENG VEODUWV ETILXELPACEWV.
e [eVIKOTEPO OETIKO KAlpA yLOL TNV ETILXELPNUOATIKOTNTAL.

e AleBvnc avayvwplon Tou tpitou MuAwva dpaong Twv MNavemotnuiwyv otnv
ETIXELPNUOTIKA aélomolnon tng €peuvac.
e Aflomoinon maykooulwv aAvcidwv aélac (global value chains).
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OL amelAEC

e H olkovouLkn kpion.

e Ta dopoloylkd avrtikivnTpa.

e Héwc onuepa EAAewn otpatnylkig tov EMM ota B€pata aélomoinong
TWV EPEVUVNTLIKWVY ATIOTEAECLATWV.

e To avevepyo KOVOVLOTIKO TAaliolo Tou EMIM ota B€pata katoxUpwong
SlavontikA¢ Wbloktnotiog Kat ibpuonc texvoPAaocTwv.

18



Avvatotntec vrtootnpLEnc tnc dtadkaoioc aflomoilnonc tng
yvwong oto EMMN

e JUuvEXLoN TNC CUUBOUAEUTIKAC uTtooTAPLENG — Anploupyiot SLKTUOU LEVTOPWV
(aélomoinon Siktuou anodoitwv EMM)
e  OLKOVOULKN UTtooTNpLEN EPELVNTWV

— ‘Ymotpodiec’ otn Aoyikn TwV innovation grants yLo EpEUVNTEC VLA CUYKEKPLUEVO
Sdtdotnua (1 xpovo pEyLoTo).

— Anuwovupyia kepalaiov onopdc (early seed capital), pe dnulovpyia
OUMMETOXLKNC ouVEpYaoiag He TPATElLKO (Opupa, yla TNV uTtooTHPLEN TWV
QPXLKWV oTadiwv.

e Anuwoupyia topelov pe apxIko KEPAAOLO yLa TNV OLKOVOLLLKA OTAPLEN OTNV
KatoxUpwon mateviwy. To TAPELO aUTO UTOPEL va lval Kal Koo yla
|6pUpaTa TL.Y. pLag epLPEPELQC.

e KUKAOL OTOXEUMEVWV OEULVAPLWV VIO TNV EE0LKELWON UE OLKA BEpaTa

— I6puonc kal Asttoupylag emxeipnong

— Business plan

— JTPOTNYLKAC tpooTaciag Sikalwudtwy dtavontikig Wbloktnolag KA.
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